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REGULAR
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Righteous was the best choice for our logo because it exempli�es 
what out company stands for, visual clarity and ease of use.

For all our text, Myriad Variable Concept allows for easier visibility 
at smaller sizes, as a result of being less starkly geometric.

This font is primarily used in titles and large text in our branding 
because it retains the visual clarity and simplicity a�orded by 
Righteous without quite the level of styling.
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As a designer, explain the most important considerations you faced when 
applying a monochromatic colour scheme to a brand. Some considerations 
may include legibility, scaling, contrast issues, etc.
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How did these considerations relate to your current philosophy/ethos as a 
designer?
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